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Business Weekly has always been keeping our readers abreast

of the most timely information on domestic concerns, industrial

trends, generation transformation, and international affairs with
objective analyses. That's how Business Weekly has become the

legend for 30 long years in Taiwan’s media industry.




BW Brings the World into Taiwan

Business Weekly constantly brought the most crucial

perspectives of the world into Taiwan’s elites.
From face-to-face international interview, to 15,000-audience
Taipei Arena BW Night,
Business Weekly aims to become the most influential

international media group in the Greater China.
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As one of Taiwan's leading media brands

Business Weekly not only definite itself as a media,

We hope to act beyond as a media, enhance knowledge and
concepts of our publics.

Through multiple platforms, different forms,

Business Weekly kept creating breakthroughs one after another.

g e S Hﬂu“’ ’Ig&_ ,..i!:_?‘
3  E e 2 } : R ,._J T SRATE
» .‘ 1 ) - 5 "~ 77 I ‘,.
) - = ; . L



BW

Social Ecosystem of Success-seekers



Business Weekly — Multimedia Ecosystem

]

BW

»

140,000 1,090,000 1,282,000

Number of Circulation Web Members Number of Facebook
(Top of Taiwan) page fans

e 4 ot S I

(Top of Taiwan) of BW.com Weekly Facebook reach

Numt:lergof?:sggleoaders 500!000 530,000

(Manager/CEO/Company Owners ) EDM member list APP downloader



Monthly page view > 11 million
Monthly page view

>24.5 million

Monthly unique visitor > 9 million

Monthly unique visitor

>19 million

Monthly page view > 8 million

Monthly unique visitor > 7 million
Health.bw.com

More than half readers are female
Male: Female 4:6

Leading annual ranking among media websites

Top 37 in Alexa &4

wealth.bw.com

Monthly page view > 5.5 million

Monthly unique visitor > 3 million

* Source : Google Analysis Oct. 2017
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The media beyond media

Reach Taiwan’s Business Elite

BW readers’ profile

. Male: female 571:49

« Averaged aging 45 y/o

* Superior managers or above 68.9%

 Annual income over NTD 1 million 35.5%

e 11 ,868 infinite card holders among all BW
subscribers

0!

** Definition of infinite card: SIS SRS :
Base on rggwrement qf different Taiwan I(_Jcal bank, some require c'ard holders reach to Source: : Nielsen Medialndex Jawanas
NTD$1 million annual income, some require NTD$2 million annual income. 7 Y



BW'’s High Profile Group

Infinite Card Luxury Apartment Enterprise
Holders Residents Owners
: Iy . ‘J. B

10,868/21,839 6,560/21,821




2018
BW Annual Campaigns



Round Table\. Fends Forum
A IR S S e

New Economy X New Species

Breakthrough of “PLATFORM”

2018.1.25
Coming soon
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Infinite Card
holder

Round Table Trends Forum 70%

An effective Marketing platform for Business

corporation
aggregate
2017/01/12 15t Forum 2017/07/20 2" Forum
62 C-Level/ corporation aggregates, 138 senior managers 76 C-Level/ corporation aggregates, 159 senior managers

Finance / Medical. Biotechnology / Manufacturing / Technology / Manufacturing / Technology / Machine Tools / Logistics /
Logistics / Catering / Wholesale and Retail Finance / Retall

2017 15 Ji 104 244 883 4 g 1
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Taiwan’s First Al te

018 BW GO

Key action points

+ Brand logo/ Product exposure

*  Award sponsorship

l *  Continuous related campaigns



BW Golf Game 2018

I T O
2018/3/16

06:00-15:30 (TBC)
06:40-07:00  Opening

() e

160 A(TBC) 12:00-12:30  Break
12:30-14:00  Lunch

= _ 15:00-15:30  Awards Ceremony
—o—

Miramar Golf Country Club
(New Taipei City)




BW Entrepreneurs Club
Program + Social Marketing Event

Entrepréneur
Adversity
Class

.
-

Entrepreneur
Association




Profile of BW Entrepreneurs Club

* Members must be qualified with one of below
requirements:

— Entrepreneurs aged 35 or above

— Second-generation entrepreneurs (director
level or above

— Managers of company size 300 or above

— Assistant manager with company size 500
or above

« Male : Female=3 : 1

* 50% Second-Generation Entrepreneurs / 40%
Entrepreneurs / 10% Senior Managers

+ Ageing
* Industry: — 44% 40-49 y/o
— 38% Manufacturing — 36% 50-59 y/o
— 12% Service — 20% 30-39 y/o
— 7% Retail & Wholesale

— 7% Trading

50 members in a class, 6 current classes




Key action points

* Joint program/ Invited speakers from sponsor side

* Resource Exchange in Cooperate activities organized by BW Entrepreneur Association




BW Rhine River Tour - Once in A Lifetime

Follow with the right person to experience some out-of-the-Ordinary travel ideas.

i
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\\m person
Limited Opened for 80
BW Premium Readers

All Sold Out in

The tour is guided by BW CEO (Wang Wen Jing), who has been traveling to more \
than 70 counties. By taking the quun;y‘cmlse shn#M‘s 'E@gw?y.%d yau»tq, B
explore Rhein’s hist [0 awuwm’ h a taﬂor-madéw paf.‘h w1I'I:‘ "
: w”m:\"c flvﬂg“.,': i AR
give you the most’ i‘mpré" sive'dnd vafuable' experience. 7T “as '
« NTD 280,000/ person Limited opened for 50 BW Premium Read

* Guided by BW CEO (Wang Wen Jing) for the whole trip

Key action points

+ Embedded Advertising / Direct Marketing

* Any creative marketing ideas are welcomed for further discussion
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Business Weekly has cooperated with Ipsos to conduct a Key action pomts

research in Taiwan’s Top 100 most influential brands. The « BW Editor's Featured Advertorials
standard of grading is based on aspects of a brand’ leading : :

edge, trustworthy, presence, corporate citizenship and »  Continuous related campaigns
engagement.
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June / New book launch of Wu Bao-Chun

xER!

Wu Bao-Chun’s 10-year

Learning Review
2018. Jun

Key action points
« BW Editor's Featured Advertorials

« Continuous related campaigns



Nov /~ 2018 BW Amazing Night
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Key action points
#BWAMAZ I N G « BW Editor's Featured Advertorials
* Forum Sponsorship
N I G H T2 O 1 8 « Continuous related campaigns




BW
ONE Stop Solution
for content marketing



. Integrated
Content Marketing



BW 30 X Allianz Co-branding Project

6/10 _ 7 9/30 11/3
Fundraising charity Vienna SUMMA +flash  g\v 30 x‘Chasing Your BW Amazing
.................................................................... concert . mobshow  peamsConcert . Night

campaigiiN @I mme

{Behind the

Videos
scenes)
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Campaigns

BW Editor's
Daily (special
feature)
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BW 30 X Allianz— Native Video Content

{Allianz X Chin-ai Music Let The World Hear Taiwan))
YouTube 2017Q3 “The Best advertising video” Awards

30 x REHRE

Episode 1 on FB Episode 2 on FB

« 1,091,333 views « 1,558,431 views
« 8,827 likes « 46,000 likes
3,524 shares « 6,789 shares

e 193 comments « 023 comments



Physical Concert + Live Stream

BW 30 X Allianz -

§




Nuskin 25th anniversary
Integrated Marketing Campaign
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BW ‘s Solution

*  Through cross-media (video, printed, social

media, book publication) to bring out the

brand spirit

* All content are native created for this

campaign and more effective to spread,

while compared with advertising only e T



BW 30 X Nuskin 25- Native Advertising

EJ&E.com
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« 331,554 views
« 1,737 likes
« 547 shares




B, Website Native Content
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BW X TOD'S o8 ,_ |
30 Classic moment Why TOD'S

BATOD'SH15{ERE

(Branding Event Site)

Client's Needs :
* Enhance TOD’s Brand image, new product launch of
Autumn Winter 2017 Collection

* Develop potential clients of TOD’s

BW's Solutions :

+ .. Tailor-made a special feature of “30 Classic Moment” in
BW.com with 30 articles

* Professional photography on 15 products and 12 Mix and

match outfit modeling ‘ B



http://bw.businessweekly.com.tw/event/tods/

LEXUS Artisan X TAKUMI
(Branding Event Site)

Client's Needs :
Bring out the brand spirit of LEXUS through story and spirit of artisan to target audiences

BW's Solutions :
Monthly advertorials of spirit-related artisan interview in special feature, which is to create a

strong brand positioning in market http://bw.businessweekly.com.tw/event/2017/lexus/




AP Funky Diver

(Special Feature)

Client's Needs :

Promote the new product launch of Audemars Piguet Royal Oak Offshore

Diver- Funky Diver

BW's Solutions

Create a special feature named “Potential to break the frame”. Through

interview with start-up entrepreneurs who have similar spirit with AP Funky

Diver, build up the product positioning of AP Funky Diver
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2016 Brand USA Annual Campaign SRR

(Special Feature) -

Client's Needs :
*  Create easy-to-distribute and relevant promotional stories to promote USA
BW's Solutions

* Invite Taiwanese celebrities who have lived in USA to create advertorials by
Systematically package themes appeal to the viewers’ tastes. Make US the
top travel destination of our target group
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COME ON! HAINAN

BEYENA

.. BWX Halnan Island

- Come to Hainan
(Special Feature)

Client's Needs :

* Increase Taiwanese’s willingness to travel to Hainan Island
BW's Solutions :

* By dividing articles into 5 main theme (Business/ Family/

Honeymoon/ Adventure/Friendship), discover characteristics and

COME ON! HAINAN

LEa=pdid

scenic spots in Hainan Island.
* Invite famous bloggers to create journals to promote Hainan
Island, increase Taiwanese’ favorability towards this destination

*  http://www.businessweekly.com.tw/event/2017/hainan/



C./ Accurate Reach to
Segmented TA



e

-~
-—
e

. £

.

\

Sy ¥ '”4-?

.

Audi Island-wide Micro Forum

Client's Needs :

. Plan and implement a mini Talk with a Auto Show in 5 major city of Taiwan.

. Provide opportunities for potential high-end consumer to have test drive.

BW's Solutions :

«  Through organizing a “Taste Appreciation Talk” on issues of Arts and Technology during the Auto

Show, to create opportunities for affordable Audi TA to have test drive.
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BALVENIE Whisky Party

Journey of Handcraft Exploration

Client's Needs

+ To enhance the brand positioning of Balvenie Scotch
whisky as "handcraft" through handcrafted-theme wine
tasting

BW's Solutions

* Invite high-end BW readers and whisky enthusiasts to
participate in wine tasting.

http://bw.businessweekly.com.tw/event/2017/Balvenie/
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Microsoft CEO Morning Book Club

Client's Needs :

Expect to reach to financial executives, manufacturing business owners, or senior marketing

executives

BW's Solutions :

Plan and organize an breakfast meeting for CEO, provide a reading guide on the new book

Inevitable) during the breakfast
80 VIPs (financial industry) has been invited to the Morning Book Club.




Alibaba Summit Meeting
Entrepreneur Fund Forum

Client's Needs :
Annual planning and implementation on themed-forum, mainly reach to start up
Entrepreneurs
BW's Solutions :
Extend the topic of a BW new book into the forum.
Phone- Invitation on over 1000 entrepreneurs and senior managers. Successfully

achieve more than 200 TA to attend the forum.



| Office 365

2016 Microsoft Forum

Client's Needs :

Develop potential clients of Office 365 for Microsoft

BW's Solutions :

Airbnb’s first public speech in Taiwan.

Achieved 400 targeted attendees (up to 200 C-Levels from TW’s top 1000 enterprises)
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‘ATTITUDE®
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2015 Kuan S L|V|ng Mlcro -Talk

Client's Needs :

Enhance Brand image and reach to high-end TA

BW's Solutions :

* Plan and organize mini talk and exhibition at Taipei and Taichung based on TA’
interests.

* The exhibition was held in Museum of National Taipei University of Education,
which help increase the particularity and attractiveness of the event




D/BW Report
Extension/combination
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I | BW X UBS Happy Hour

Client's Needs :

CRM for UBS VIP to explore more potential customers.

BW's Solutions :
Monthly organize a “Happy Hour” Talk with 100 attendees.

Invite keynote speakers from Airbnb/ iStaging/ Youbike/ Garmin
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Client's Needs :

BW 30 X H u ang H Siang «  Promote the concept of “Co-working Space” and attract TA to

. ] construction project site
Construction Corporation swssoutons
Tal k . Plan and implement a panel in construction project site by
combining internal & external promotion resources with the Movie
[For More Sun I1] .
Filter the BW database to collect TA to the panel
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[CEOR®®] Round 1

REIRZE

»  Build up a platform to promote digital industry towards the youth

BW 30 XSYNTREND nrawen

BW's Solutions

VR X AI X RObOt . Starting from 2017 July, plan and implement a CEO talk with

200-300 attendees.
. Starting from 2017 Oct, plan and implement a “Start-up
Business Discussion” Forum, invite successful young founder

from Asia countries to give speeches.
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Client's Needs :
Promote brand strengths for TA aged below 5
35.

BW's Solutions :
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BW cover story by Taiwanese KOL to attract

youth TA to Shin Kong Life Insurance’s
agenda.
Customized book for Shin Kong Life v~

Insurance to promote their brand value



BW Customized Products




Round Table Trends Forum

N1 0D

I A

LN\J1

COMING SOON

NESS
==== A

E.l!:l\ ;

il




K"

2018 1/25 Round Table Trends Forum
New Economy X New Species

New Species

Big Data X Al X Computing Technology
Rebuild Existing Business Environment

Traditional Business X New Digital

Information Application
A New Business Mode

“Digital business transformation is a new trend for all industries.
Without the awareness of this change, you will be eliminated”




OVERVIEW OF THE FORUM

2018.01.25 Thu
10:00 am -17:00pm
Mandarin Oriental, Taipei (TBC)

BT

Total seat: 200 for forum Available for sale: 100
Price: AM/ PM/ Whole day NTD 12,800/seat
Whole day NTD 18,800/seat




AGENDA (1BC)

1/24 WED 1/25THU

« Opening

10:00-12:00 - MXHYE ZEES
VBB EFEAN - 2 ZEFEMABE VA

o EREEERR O RTARTE X W8 X HTRZK
PREYEE ROl R AT B N A BT R PR BIR 2R
14:00-17-00 - PORFMEBEHER
-  EBjBEEEKeynote
(EMEMRRIZIRG HEZHF)

1B kim: 4:':?533%'*'
: e DI T FBIRE / Farwell Party
Night v e B S IF R SR TAE R B
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Speaker / Service

Property Management + Platform = Community Service Company
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Speaker / Retall

Retail + Restaurant + Big Data = New Retail

MBI / X THRRYE, 88 A

[EBEHEERERF

KiEETM TRRYE, B+ BB, TBRYE, BZE
REUMIEEEMN "I, BiEK , EREAENXREE
BEIFLL, KEETHREH , FH "SRE+ERER
KIBEEAPP, 56  BETRAMREABNES , TR
RIRE WEIRIZ,

XEETHEIBFERX  YBUABRBREERR , AR
REEEANTENET , "ERWE, EREEFREA
ML, BEERRFHTF EFHE (MEBEBRE ).




Speaker / Financial industry

Big data + Finance = Fintech Unicorn
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Speaker / automotive industry

Car + Network = All-in-one Car Service Company

B/ EE@EITR
B & R TERIT & TEMYE
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Sponsorship Benefits

Brand awareness & media exposure through BW

* Increase your reach and exposure to new clients and
businesses

* Customized co-branding campaigns

 Reconnect and engage brands with high-end TA

« Deliver great ROl and generate brand CRM



Reconnect and engage brands with high-
end TA

Pre-Forum Round-Table Forum Farewell Party



Speakers from Sponsor Side
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CRM Activity
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Farewell Party
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Product Exhibition

Product exhibition or motor show outside
forum venue

* Venue : Shangri-La's Far Eastern Plaza

Hotel



BW
The Media beyond Media




